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Abstract

Korea's IPTV service has been increasing its subscribers by an average of 8.6% per year over the past five years and the
cord-cutting phenomenon that CATV companies in the US are facing is not occurring owing to OTTs. The reason for is that
IPTV provides a VOD service similar to OTT, and IPTV's unique technical features such as providing additional real-time
broadcasting and interactive services, production and distribution of its own content, combined service benefits, N-Screen, mobile
support, and rate discounts. It is believed that service characteristics will affect subscription to IPTV services. An empirical
analysis was conducted based on the UTAUT-2 theory to determine how the technical and service characteristics of IPTV, such as
platform utilization, social trends, convenience of use, price satisfaction, and content popularity, are perceived and accepted by
customers and affect service subscription. Through this, it was confirmed that IPTV platform utilization and price satisfaction are
factors that influence subscription intention. As a result of the study, in order to increase IPTV service subscriptions, efforts to
reduce the price perceived by customers and expansion and development of a media multi-platform model are necessary. It is
meaningful in providing implications for the direction in which IPTV should compete and the establishment of growth strategies in
a diverse media competitive environment.
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Fig. 1. The growth status of IPTV, Cable TV, and Nefflix Subscriber over the past 6 years

7% 48] OTTSHE s o)2id IPTVRe] 748 7] Ao 7104 48 Gus) Urhn Qo 2d 44
& 0 A2 ATl IPTV Auls 7hgdelee] 2 4ge o F840] ¥R AXT gk IPTVE 7129 toke)

S S FAT 5 Uk W] B ATEPTVE 7] W@ E SRR 308 wgoE A4vht 4 5

3, AN2HQ BS IAA FUAA FFHOE BY o BAZE B SRS AAFHE @AY ok A

stol of | olo] IPTV /RQISISe] G v AEA 4 o2 09x9 TA=E Azt PTV ERFANN ¥

stk Aol A vz FA - 24 Taz AAY g
=22 8 g

2. IPTV L2 7| ¥ MH|A&

+ Global Contant Producing
« Multi Device Support
+ Subscription Economy

« Interactive Service

OTTe| 2E&|Y Au|2E 1749 AN Eopd 13
28} 7ol AR 3 Aol o] FAlo EAI Tk IPTVE] A
HI2E 542 AA AN gAE W4, VOD(Video on
Demand) A2, P} Qe =2 Zo)gd 5 9ol /1%
A2ap W AN 7E whgo] 7hsai A do] d4 o
I3 VOD AH| 2 81 gk Au] 27} B7Rssle). Hhof
OTT7E ~Eg " AH|AE IPTVE VOD AH] 29} 7]
Aoz ufg- frakabm 2420 %4ﬂ 743 9lovt
ANZE TV A% 2 P Auae Brissidl’l 58,

—

+ Real-time
Channel

« Local Content Producing
« Protection of Low
(Broadcasting Act)

Broadcasting

- - J21 2. IPTV, OTT, X|Atm} gbs7to] A{H|A Xjo|&

- = = =] HO Eo >
AT 22 OTTe UatE Aes Fst] AAHoR Fig. 2. The Service Differences between IPTV, OTT, and terrestrial
ARG FA2E A BHPES ol g3l BH AFSHE  broadeasting




792 W ErsE=EA A28E A63, 2023 @ 112 (JBE Vol.28, No.6, November 2023)

d

B IPTV AH| Ak Tk TV F4lo] obd thekdh &
vl Tlulo] 29} A8k N-Screen'” Au] o] A9, 71&
Ao AgAu 2 &E s}, LA Frl=e] A g
By 507 24 OTTS 7HiA & FEAAS st 3
= AAolth £ Ao E €2 AdaiA = writlel 4
U e P v o P B o P e 4 s ) I e
IPTVREE] 7]& 3t AU AE SR AASHAL IPTV Au] 2
ZFR ol el oA AYH T FEEEAS FRHETE

o£2 Wel FHOE B3

Y

P

E3}714 5 20| 2(UTAUT-2)S A28 7% AH|A
7hofdl 2Q15) SJshA QuklolA FEHEsE Anst
A Venkatesh(2003)ol] o8] #A|otd o202 7|Z9 &
213 POl g, AYE AFOlE, 7ETE0lE, FIRFE
o], E3¥ TAM(Technology Acceptance Model)-TPB
(Theory of Planned Behavior)©]&, PC(Personal Computer)
Fgol g, A&, ABIIA0IE F 8749 olEs E
2 EF7NEFEolEle] AdIAN. ER7E5Eo]
ElodlME A7, 28710, A4 93, F3x70]
PNed Gmsh olgol GES PIXE SPUCR A1

AT AA A9} o8 TR ojojrtk: o2
Jakih B 47H4 SRS ojelel] A, A%, 9,

o

<

ALAQ] o] &5 ZAWMFE AASATE T2y 71
STH7IeFEolEldA FIHR ATE st #AY
71, 7HARE, £388 371 F7F SHH S A, A4,
S ZAUFE AQtstd 71E9 FRIIeT Lol 1R
o

kil

A

o]

ol mEE o
©ori

iy

3l

= AREE 8%, VeTd ARES 12% F
334 22 FRNETEolE2E 201200 Altst

FWNEF ORI AL, Y, L, 27 7
A ol 1&5E 2 ol go] et 15
7] 9% Bdoln FR/IEFEolB2E B 2
o) obdl kAl AN N|E52e w0
e A5HS AT A Zdolth weh B Ay
Aol uAe] ARS NIFOE e Ao] Pl
FWNE5E01 228 FEote) ATE APtk B A
TN FYEsEolE20) SYWF F BFIw ¥
Y2 G vIRA e $3 W59} OTT, At 3
IPTV thu] el A& e/t F470d % W5
IPTV A2 7Riel o] 3L vlAE 2elo] 42 2
2 A wastel Aslsd

it

tlo rlo
2 X
M 2 10 R ooX

o

2

ofo |

ofr

lo rir

Peiformance
Expectancy!

Social Influence?®

Facilitating
Conditions*

Hedonic Motivation

Price Value

Effort Expantancy? pr————==mmmmmmm e =

Use Behavior

Notes:
1. Moderated by age and gender

2. Moderated by age gender, experience
3. Moderated by age, gendar, experience
4. Effact on use behavior is moderated by
age experience

Habit Age Gander

Experience

T3 3 SE7er301E2 =Y

Fig. 3. UTAUT-1I, Unified Theory Acceptance and Use of Technology- Il



WiEl S 9 191 IPTV Mu]2 7hdell J3ke e 8.9 A A7 793

(Hae Wook Bae et al.: A Study on Factors Affecting Subscription to IPTV Service)

B QpoE BR/1e5E0l 829 AAAT A
HHLO.E IPTV AJH|2:9] 7hgi9|o] bR 2910 th @
@F B ol 2g4st ol P

2 S5gol82 TS we

rol, ru[m

O,
ruln
1o
—LJ
_>.:
rio
f
9_,1
N

fijn

4 2 Aol A3 TSI AR TV

;_(1 131/0(40] )\h;]];d o]x%o]a]— l:ﬂ E A 3].?;\
SYE L0 Hosnh w@ R
5 % olvIAE Adsje] IPTV Afu)2 vhol tjgh
A

e
AL MBI 291/ GO Az T
%

R
ogh

=
L

*131* e EXlske oy 433
o g5}y AjH]20] L Helo g Ao
é W FAA IPTV ZRIZE A1
195ty Zel= AAHo|S HFR
XUOPS{OU# U}Xl” 7H4 } 19 #4370 FollA A
IPTVE] 7HA0 wHshe= Xé AHAE HMFE g3t
Atk ALNoEE T e l—% FHshE E2A 4
stk weEbA EHE %%*é, AL 28171, A2zl 8 A
o4, Zel= AAY, H77HEe] IPTV AMEAE 719let=
g JFs Frha 7Pk

kO ox 2 ox RI 1o ofy

o
wu o
I
™,
I:O
E
HU

L ol

roxe

S

R

ﬁ >

c>|-rlr

N
ru]oL
e Y

2. A7IHd

ditHo R Ju7|e &3 #EE A3 delAe A4

A E A olge At o A2 E /%ol
o1 ol W3l | Wtk 9148k A e]H IPTVE 3}
el BrAZE o R el4she IPTVE AA17H 3, VOD,
P A 27 PTV e EAFo| A 122 235
Pl B AT AL AFNE SAE FEA R 45}
T IPTV AH|2: 7he] 7128] A4t ol OTTZS
T 2EEY FYE Bk Y the 9y e S9E
o Fgole iAo ATe F Aol@ A
o) BER Rolsrh A4 2022 WEF

o]-)
oft T
[
do g

o
te ofy o dlo

8 Aol gl 2A0E BE IPTVe] X7
o] &-E0] 90.7%, VOD o] &5 9] 58%0] o|2&= ASZ

EHon OTTE T 2B SPFET HE A
2 FRFLEAY Y 52 S9F EE8EE BT 3

7ol Thest e M ST

HI : IPTVE] ZYE S84 IPTV 71 <ol H(+)

o JFL v)F Roltt

il

ALE14
ol A 95 A AT Q14
= Netflix 7+ &=2-29] k= Yol 4]
kl ;(]B”t 1:11- 7‘%/\-] l-:xg ':'11"H il | = ) %—
2 938 = IPTVY OTTY A13]4 #A 3 F240]
AZEHL Yk 20209 FEI FFIPTVEES
IPTV o]&2} 914zt 23g nel PTVE 8
7F Alg AEE 9 R E 90.6%0l o]2t} B3] IPTVE 3|4
317 OTTZ o] W8t 9|82 258%Z H| & v vpsith

BT SIS FETORNA AU 42

Performance Platform Utilization

Social Influence Social Trends

Hedonic Motivation Contents Popularity

Price Value Price Satisfaction

Facilitating I:> Convenience of Service

H1

H2

H3 Intention to IPTV
Service Subscription

H4

H5

a2 4. o7y
Fig. 4. Research Model



794 WS EE A A28 A6T, 20239 1€

whebx] IPTVe] thgk AWl ALs] A #9]7]& i

t}. o] 72le] 7= IPTVe| tlst Autaol A3

E717F IPTV MU 2E 7FY3tet 932 v &

o] & & itk mekA, AL3H #9171 IPTVY gk Ay

Aol MulA WMELE 9AElE HER HoHy ol
72 714S AR s

=

ot
o B o§2

_—

l‘

S

H2 : IPTVO) tfgh Ak 4 £917]& IPTV 7+9) o &0
BHe FEgFE vF Aotk

< g s GA s As A9
elHm IPTV M2 7He frieshes 71y
, A, A/S(After Semce) 2)9), Thekst AbA] o]
Az 7P?J 3 QAR osigith thet A
1 Al vﬁ?& A AU 2 e Ak
T Atk 2020 %‘ FFIPTVHE 3] 9] IPTV o]-&-
2 Q14 zA} za_a#“‘”?— W IPTV A= 3257} 83.8%
o o]2 7 Ytk wEA ZHNZAL Au|Xo]L HoA o
2 Al IPTV 7Y e E F318H sk A#H2 &
25 gigk 7iQle]l 7& e T2 A7 e
o e 7S AA5A

Z N
)

ko

= g
[ (5 B & S
ox M X,

)
2 ol
N rulo

L
A
T
37

H3 : IPTV AMu]Z20]8 HOAL IPTV 719 o|%o] A
®e FFS 913 Aol

et F71E A1%g ol golAe] AL 3
12 ojv|se IPTVL} vlclo] 2gje] ZA%] 789 9
Ae FmR= Aol A2 IPTVE “ol4a §3A} §
Q9 2 A ZAEE AA % PV ZPES o)
A kel A A2 om A% A0l EHx
A% L AFE FE A4S Fus) b ek PTVE

20070 9] oheket A} 24wk A=) Wojgk VOD el
22 Bfsty glon 20209 LR FFHPTVHSE 3]
o] IPTV o] 87} 912124} A2 Bl [PTV o] & w=
= A FEANE A T 76%, VOD thdA ol
sl 67.5%2 & EEE Ho|i glof IPTVY] Frl=
Aol IPTV AH| 2 7hd oo 4ag va 5 9

f

(JBE Vol.28, No.6, November 2023)

welA] #gha E7)= IPTVE] Zelx #AAE o2 ook
gk ool Wik IPTVe] Z'l= Al Al 7ilo] =7]&
EA%Y A AR AolEm oot 2 S 4F
3hdth

H4 : IPTVS] Wjsl7 topeh a2 IPTV
of Aol FaE 1A Aotk

7Y 9=

HAEES AAE Bl AE FAH WEL &
H]xke] Q1A H Trade-oft TA"Z4 IPTV Au2 719
A AR} S FAH uGTH] ojAE o)H S o]
gkt 2022 %Li HEEA D3] SR o] &3 E 2}
=z ny PTVY ARPU(Average Revenue Per User)&=
12,0009t = Y= 2317 9tk o]= 48 VOD7} 3+
oz gl AL, o M A 5& THsH
AAZE 10,0009 B4 § £ pAE H0R A
Mg A BRI gtk oleld Fe 20209 HEF A
IPTV433]e] IPTV o]4x o4 zAl Ax! ez
IPTVS] o] & 27 sole] BEr ) 524%, 9 o] 82F2
50.1%] Ml & SRR 1T F Qi oA
IPTV 7Fizte] 7H¢ B2 o]& eo] AA7H ‘%‘%Jr T8
VOD A1%31 A& 38 Al IPTVE] A 77HA 0] A #AIQ
OTTe} Al ETVE] 7HA 3 HWa e AR F8 715
2 AAFSHL) mEka 2 Aol A= TRQle] IPTV AR~
£ 7HYgsteH A& Aol FEl¥ola 8 7Fs
stthbe L7le AERE Aostar ok ot 2 7HEE A
stk

rlo r

HS : IPTV 7FiAF 27l AZ7H L IPTV 71y 9
o] AHel dF= vIZ Aotk

1

\1

W1e5gol 829 YR
A28 AHEAY B ol 235TA s 9w
A=z ge Bt B AFNAE THE ool IPTV 4
M2 hS FHSAL ASHOR YRS A e
SLEE L LT

% Mg ASHOE
2~



Hjal S 9] 191 IPTV A2 7hle] Fake mAE 8.9l AF A3 795
(Hae Wook Bae et al.: A Study on Factors Affecting Subscription to IPTV Service)

FEANN A

& AT B Ao z%s}aa 49 RS A4 4. X2 47 2 2MER
sl YAE 5H HEE ASHAT ZYRGS F 194 2
SYUSE FUFE FEA, A B97), Aulzol§ ARSFPS APATE wPOE PHY FHETE A

1. SFETe| 74

Table 1. Composition of Measurement tools

| often watch IPTV terrestrial broadcasting and channels

| often watch VOD of IPTV terrestrial dramas, education, movies, sports, etc.

Platform Utilization

Use IPTV to watch sports broadcasts (Olympics, World Cup, etc.) or breaking news with family and friends.

(5 Questions)

Utilize IPTV-linked OTT such as Wave, Season, and U+ Mobile TV on smartphones, pads, and laptops.

| often use IPTV games, baduk, kids, economy, and shopping.

IPTV content is not suggestive or violent, so there is no objection to watching.

| am aware of legal issues regarding illegal downloading or P2P viewing of IPTV contents.

Social Trend

Willingness to join and maintain domestic IPTV for the competitiveness of the domestic media industry.

(5 Questions)

| think that IPTV watching time will increase due to the increase in single-person households and changes in the
social environment such as COVID-19.

| think that IPTV's socially famous self-content must be watched to keep up with the times and to be able to
communicate naturally with people around you.

| think it is necessary to have a call center and trouble handling organization that can respond immediately if
there is a problem in using the service.

Convenience of

Make good use of IPTV's additional coupons, occasional events, and accumulated points.

Service Use
(4 Questions)

| think that the combined IPTV subscription of the existing Internet and mobile phone carriers is more convenient
and more beneficial than single IPTV subscription.

| think it is more convenient to sign up for IPTV in partnership with IPTV and global OTT than to sign up for
individual OTT.

| think there are more things to see in IPTV's own content production/organization news, and I'm willing to watch it.

Existing contents such as various movies, dramas, and series of IPTV allow you to spend free time well.

Contents

IPTV is thought to have more contents that infants, students, and the elderly can steadily watch than global OTT.

Popularity
(5 Questions)

| think it will be more fun to watch IPTV and OTT contents at the same time through partnership with IPTV and
global OTT.

| often watch broadcasting contents such as news, sports broadcasts, dramas, OCN, and CGV, thinking that they
are beneficial.

| think that IPTV is suitable for subscription and maintenance costs due to the combined discount of the existing
Internet and mobile phones.

| think the price gap with IPTV has narrowed considerably due to the recent price hike of global OTT.

Price Satisfaction
(5 Questions)

Willingness to subscribe and maintain IPTV if discount benefits, free use, and free contract fees are provided
when subscribing to IPTV.

| think it is rather cost-effective to subscribe to IPTV due to the partnership between IPTV and global OTT.

I am willing to migrate service subscriptions from global OTT to IPTV given the price.

Intention to IPTV

I am willing to continue subscribing to the IPTV service.

service Subscription

I am willing to recommend subscribing to the IPTV service to my acquaintances.

(3 Questions)

I am willing to subscribe to IPTV service.
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Table 2. Demographic characteristics of Research

Cases Ratio(%)
Total 431 100.0
male 259 60.1
Gender Female 172 39.9
20s 123 28.5
30s 94 21.8
Age 40s 90 20.9
50s 121 28.1
60s 3 0.7
Student 117 271
Office job 223 51.7
Job self-employment 39 9.0
Public officer 13 3.0
housewife 26 6.0
Others 13 3.0
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A BAAIE 5 33 P
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Table 3. The result of reliability

) Number of Final number Cronbach Alpha
Variable . . .
items of items Coefficient
PU 5 5 725
SR 5 4 .664
CSU 4 4 711
CP 5 4 .690
PS 5 5 .854
IS 3 3 .833

PU : Platform Utilization, SR : Social Trends, CSU : Convenience of

Service Use, CP : Content Popularity

PS : Price Satisfaction, IIS : Intention to IPTV service Subscription
*SR and CP’s one questions are each removed
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E 4. 9N 20124 H}

Table 4. The result of Exploratory analysis

Factors
Fac1 Fac2 Fac3 Fac4 Fac5 Fac6
PS 5 .821 112 .090 .001 -.036 182
PS 1 791 109 .008 -.070 .006 116
PS 2 .789 121 .041 -.032 -.027 .074
PS 4 750 144 .051 .050 -.017 .043
PS 3 .705 .100 -.049 .017 -.011 .085
PU 5 A77 .735 .019 .058 .048 .092
PU 1 A74 .698 .097 .070 .202 .002
PU 2 .229 .690 .097 .103 .255 -131
PU 4 .161 .631 -.098 .019 -.149 119
PU 3 -.223 571 .058 -.076 -.041 AT7
CSU 1 .046 -.044 .763 .032 129 -.078
CSU 3 -.065 110 757 .005 -.018 .206
CSU 4 114 .025 .730 -.057 -.011 -.058
CSU 2 .004 .015 .659 .051 142 .045
CP 4 -.025 -.028 -.014 747 -.042 112
CP 2 .012 .104 -.021 724 .092 -.012
CP 1 .009 139 .045 713 -.066 -.030
CP 5 .000 -.043 .020 .675 .035 .005
ST 1 -.017 .163 .103 -.081 743 -.021
ST 2 -.032 .031 139 -.005 .694 .007
ST 3 -.039 -.091 -.064 -.007 .681 -.027
ST 4 .041 125 .078 113 .640 130
IS 2 410 .061 .052 .064 .066 .807
IS 3 .507 147 .085 .057 .047 643
1S 1 552 .038 -.030 .048 .059 576
Initial Eigen value 5.099 2.662 2.143 1.863 1.627 1.210
Rotation sums of squared loading 3.924 2.425 2.222 2.117 2.106 1.811
Explanatory Variance 16.695 9.900 8.899 8.667 8.566 7.342
Accumulated Variance 16.695 26.595 35.494 44.161 52.727 60.069
KMO(Kaiser-Meyer-Olkin) .822
Bartlett's Test Chi-Square 3320.598
of Sphericity Df(p) 300(.000)
PU : Platform Utilization, ST : Social trends, CSU : Convenience of service use, CP : Content popularity
PS : Price satisfaction, IIS : Intention to IPTV service Subscription
05 ogol® FFsiriy Aeal Hn & Al 7t 20 23 Apabi| 24
S BT 058 dol fost Ao R Adsielrt. g Uyt U WEEZEe] a3 E elsty] A aE
A0 2 78X (Eigen value)7} 1 B} 2 8012 Agst= Mg Fasith MEE Alol9] AAAA U ZsiH
U 228 6719 7 2959 TRA BE 1L 235 e A9 tETAAe) B4V 24 5 9T A3
)R] BE 202 A 5 JokL AUHAL. F O AARFe) 2AUY JFL A 2 FE U ¥
27 29E /19 FHEN AHEL 60.069%E 60% & ABIA A TE mEET] ABATE Eelst
o] ololof al= 7|FES FE5ITE 29184 9] AL Ak A Auigrol 1o 7WbeS e AR
Kaiser-Meyer-Olkin(KMO) ¢} Bartlett 34 #4-< ot g 28 00 7PHe S B RRAE Zteral gt
3 A3 KMOE 0.822% 7]%3%] 0.5 o|AFS =390 o}k ANk o7 0.6 o]folH e AAAAE AdatA =
Bartlett 2342 0.0002.2 p<0.01& 2H=51e] 9 Q1H-4 0] 3L 040 ol okst AkaiA, 0.20]8k0]H FAS| = Erh
Ade Aoz BAEAh 0084 Ave ¥ 49 Py T Budth Auw) 24 Ans % 59 2
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5 AHHEM ZI(N=341)
Table 5. The result of correlation analysis(N=341)

Factor PU ST CSuU CP PS IS
PU 1
ST .185*** 1
CsuU A11* | 186 1
CP 113 .025 .027 1
PS .303** | -.004 .077 .013 1
IS 311 | .068 .097* .079 | .618™* 1

* p<.05, ** p<.01, ***p<0.001

PU : Platform Utilization, ST : Social Trends, CSU : Convenience of
Service Use, CP : Content Popularity

PS : Price Satisfaction, IIS : Intention to IPTV service Subscription

24 TEE3MY EAE gl

&-& ZAe(Tolerance)9} o]e] d4-2) 4137
“~(Variance Inflation Factor)E &1s}%ith o5& &
2 Qe 20 STt 4R 1 £ANE 59
Ao EAE A=A Bl & 5 7] vEsa A
A% ol w3 FLSHUL & 5 ek AWHOE A
A ZF 015 A3 ARSI 108 2 75 o
T FAE it & low EidR FA7t
Rtk Fasgt dEPAA 4 A3 E 634 o] 1
EFStt.

E 6. [53Md SAE &l 2t
Table 6. The result of Multicollinearity analysis

Dependent Independent Mult|coll|near|.ty statistic .
) . Variance Inflation
variable variable tolerance
Factor
PU .860 1.163
ST .933 1.072
IS Csu .956 1.046
CP .987 1.014
PS .901 1.110

PU : Platform Utilization, ST : Social trends, CSU : Convenience of
service use, CP : Content popularity
PS : Price satisfaction, IIS : Intention to IPTV service Subscription

2.5 JiMo| A=

B At E 7Hd e AES S8 IPTV 719) o9k &
A ZRE LA, AIA 971, AMu 2 o] &, &
H= A4, A7 HAE deIAEAE s
IPTV 7Fjejxet #d fgEHe] s AT da s
39.8%°] AWEs By FHEF 84H1 : B0.118,

t=2.917, p<.01), A 7714 H5 : =0.580, t=14.713, p<.001)
o] IPTV 7hgjej o] Hajeelez fo)8 Ea7t slkn
ootk T ZYE FEAT AWHELS PTV 7H9)
o] (He] AL VAL A0 HAHYT. neA
744 HI, HSE A= ek Teiv A5 2917, Au)z
o}g Wely, FEl= AAYL PTV Aul2 7hgo)zol] £
ol g e VIAA Rehe Ao FelEglsle] 7 H,
H3, HAE 7125190tk 2 Sgasel 24use T8
4 AdE = 79 2ol yEgh

E 7. CEsHES 21
Table 7. The result of Multiple regression analysis

Dependen | Independent
t variable variable B SE B t P
2.91
PU 130 | .045 | .118 7 .004
ST .052 | .049 | .041 1'26 .286
s Csu .033 | .042 | .030 | .791 | 430
CP .074 | .049 | .056 1'::9 136
PS 532 | .036 | .580 1:':'37 .000
Constants 1.117
R2 405
adjR2 .398
F 57.954(p<.001)
Durbin-Watson 1.897

PU : Platform Utilization, ST : Social Trends, CSU : Convenience of
Service Use, CP : Content Popularity
PS : Price Satisfaction, IIS : Intention to IPTV Service Subscription
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